
 
 
 



 
 
 
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 



 
 
 
  



 
NUMBERS: 
 
236 total opt-ins/subs 
 
Avg cost per lead = @ .84/per lead via FB (paid traffic) 
 
2 back-end sales @ $45/ea + small monthly  
 
 
 
CAMPAIGN WINS: 

● Built a small but semi-targeted list 
● Healthy conversion on content/blog post 
● Fluid testing (sought support & feedback from groups/friends) 
● Pivoted post test from direct squeeze page to content campaign 
● Decent CPL 
● Points for effort and execution? :) 

 
CAMPAIGN FAILS: 

● Insufficient monetization 
● Insufficient follow-up (no long term AR series or engagement series) and follow-through 
● Lack of relevant back-end offers 
● Low back-end offer conversion  
● Professional ADHD and…… SQUIRREL!   :) 

 
 
 


